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CTE Course Submission Template

Big Ideas:  

· Organizations

· Systems

· Relation

Enduring Understanding(s):

· Customer relations are essential for a business
· Communication influences others

· Price is a function of supply and demand

· It is important to plan for your future
Essential Question(s):

· Is the customer always right?

· Can one hear but not listen?

· Why work?

· What is success?

Standards Statement: 

· Standard One:  Students will utilize systems and technology that record, analyze, interpret, and communicate financial data.
· Standard Two: Students will utilize basic marketing concepts to understand pricing and economical impact. 
· Standard Three: Students will identify basic marketing concepts and how they apply to a product from conception to delivery.
· Standard Four: Students will explore personal strengths and interests to find a selection of appropriate careers and plan an educational path leading to the careers. 
Course Description:  Students will be given the opportunity to experience marketing concepts as they relate to personal and business situations at an introductory level of understanding, well as exploring career interests and opportunities.

Course Goal(s): Introduce students to entering a business, finance, or marketing pathway.  

Course Objective(s):  

· Utilize the state of the art hardware and software, including the Internet.

· Investigate the cycle of marketing and basic marketing skills.

· Apply basic marketing theories in a school related project.

· Create an educational plan for the next five years working towards a career goal.

· Recognizing the importance of career planning.

	Course Outline
	CTE Knowledge & Skill Reference
	Academic Standards
	Resources

	Relationship

   Communication                                          Skills
   BPA

   Information Technology

   Marketing 
   Career Exploration

   BPA  


	MS.04 Performance Element:  Exhibit techniques to manage emotional reactions to people and situations.

  MS.05 Performance Element:     Identify feelings, needs and concerns that will enhance interpersonal relations.
MS.06 Performance Element:  Read to acquire meaning from written material and to apply the information to a task.
MS.07 Performance Element:  Apply active listening skills to demonstrate understanding of what is being said.

MS.08 Performance Element:  Apply verbal skills to obtain and convey information.
MS.09 Performance Element:  Write internal and external business correspondence to convey and obtain information effectively.
MS.18 Performance Element:  Implement teamwork techniques to accomplish goals.

MS.19 Performance Element:  Communicate with Business Professionals of America members.

MS.13 Performance Element:   Use information literacy skills to increase productivity.

MS.14 Performance Element:   Utilize information-technology tools to manage and perform work responsibilities.

MS.17 Performance Element:  Understand marketing’s role and function in business to facilitate economic exchanges with customers.

MS.01 Performance Element:  Participate in career-planning to enhance job-success potential.
MS.02 Performance Element:  Implement job-seeking skills to obtain employment.
MS.03 Performance Element:  Apply ethics to demonstrate responsible behavior.

MS.04 Performance Element:  Exhibit techniques to manage emotional reactions to people and situations.
MS.05 Performance Element:  Identify feelings, needs and concerns that will enhance interpersonal relations.

MS.18 Performance Element:  Implement teamwork techniques to accomplish goals.

MS.19 Performance Element:  Communicate with Business Professionals of America members.


	
	Word Processing application; Spreadsheet application; Presentation application; Database application; Law for Business and Personal Use by John E Adamson – South-Western Pub.; Intro to Business by Dlabay, Burrow and Eggland – Thomson Pub.;  Business Math by Schultheis & Kaczmarski – Thomson Pub.; http://www.careercruising.com;  Career Compass;  www.bpanet.org; Century 21 Input Technologies & Computer Applications Jr. by Hogget Shank & Barksdale; MS Office 2003 Introductory Concepts and Techniques– Shelly, Cashman & Vermaat; Web Design Introductory Concepts and Techniques by Shelly Cashman Kosteba – Course Technology; Guest Speakers


Career and Technical Student Organization Involvement and Activities:  BPA

Competitions: Business Fundamentals, Business Communication; Computer Literacy; Extemporaneous and Prepared Speech;  Web Design Team; Career Research Team; Graphic Design Promotion; Torch Awards; Leadership Workshops & Conferences
Resources:  Word Processing application; Spreadsheet application; Presentation application; Database application; Law for Business and Personal Use by John E Adamson – South-Western Pub.; Intro to Business by Dlabay, Burrow and Eggland – Thomson Pub.;  Business Math by Schultheis & Kaczmarski – Thomson Pub.; http://www.careercruising.com;  Career Compass;  http://www.bpanet.org; Century 21 Input Technologies & Computer Applications Jr. by Hogget Shank & Barksdale; MS Office 2003 Introductory Concepts and Techniques– Shelly, Cashman & Vermaat; Web Design Introductory Concepts and Techniques by Shelly Cashman Kosteba – Course Technology; Guest Speakers
Technology Utilization:  Word processor; spreadsheet; presentation software & hardware; printer; scanner; LCD projector; desktop/laptop computer; CD’s; Flash Drives; Desktop Publishing software; Graphics & Video software; Digital Cameras – video and static; Web Design software; 
End of Course Assessment Method(s):  Authentic Transfer Tasks dealing with career research and marketing skills and knowledge revealed through instruction. 
Example of ATT: Create a marketing presentation based on the career choices you have explored through this course. The presentation should include multimedia, and written report detailing the research. A presentation to the class could be incorporated into this as part of the final evaluation.  
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